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Introduction
Social media is all about the visuals. Whether it is 

your cover photo on Facebook, your sponsored 

update on LinkedIn, or your Instagram post, you 

need to attract the attention of your audience in 

an immediate, engaging, and relevant way. 

A picture means a thousand words on social, and 

today’s marketers have to hit the right notes to get 

heard through all of the noise on each channel. 

That’s why we have compiled a collection of  

our favorite social visuals, profiles, and advertising.  

We are highlighting social profiles that are 

creative, inspiring, and beg to be shared!

IN THIS LOOKBOOK WE WILL EXAMINE TOP BRAND 

PROFILES ON THE FOLLOWING SOCIAL CHANNELS:

FACEBOOK LINKEDIN INSTAGRAMTWITTER PINTEREST



Facebook’s star continues to rise as a 

powerful social network with an extremely 

large and active user base. It was built on 

the idea of connecting people and their 

ideas, and provides a place for users to 

connect with each other and the brands 

they care about. 

However, as Facebook was created to be 

a social network for connecting friends, 

brands have to be cognizant of what they 

post and how they present themselves. 

Facebook is an ideal place for fun, visual, 

and entertaining content that lends itself 

nicely to a user’s newsfeed. Brands should 

beware of posting updates that are too 

sales-oriented, pushy, or boring. Instead, 

focus on being relevant and engaging. You 

want your posts to be a seamless part of 

your followers’ news feeds. 

Facebook
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OREO 
TIMELY UPDATES

Oreo is known to have an active and engaging social media 

presence. The cookie company has created a signature  

look and feel with its posts, always finding clever and fun 

ways to incorporate the product and brand. In this Facebook 

post, they have designed an image to promote their 

brand using March Madness, the NCAA’s annual basketball 

tournament. Because the post addresses a current event and 

uses a call-to-action (to visit a microsite, playwithoreo.com), 

Oreo is able to brand itself as timely and relatable.

There is an unlimited variety of posts that a 

brand can share on Facebook. For most posts, 

Facebook best practices indicate that including an 

image increases engagements and click-throughs, 

and at Marketo, we definitely believe that great 

imagery is the key to relationship building on 

Facebook. Additionally, if you are planning on 

using your post for advertising, you need to 

consider how much of your image includes text. 

Facebook Posts 
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NORDSTROM
BEAUTIFUL UPDATES

Nordstrom’s Facebook account is filled with 

colorful images of the hottest new trends. The 

page is a fashionista’s dream! In certain posts, 

like the one shown here, Nordstrom visually 

showcases its top products for the upcoming 

season. This post combines stunning visuals, 

exemplary use of color, and a call-to-action 

to check out its spring essentials page, where 

a follower can purchase the exact products 

shown in the update. 

FACEBOOK      POSTS
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KITCHENAID
ROTATING PRODUCTS IN ACTION

KitchenAid takes a dynamic approach to its 

Facebook cover photos. Throughout the 

year, the company rotates a list of products 

to promote. It even changes its profile photo 

to match. This particular example, created to 

promote the KitchenAid pasta press, puts  

the product in action and presents us with a  

mouth-watering image of a finished dish. The 

imagery is bold and contains a call-to-action of 

“Press Your Pasta”, which is catchy and on-brand.

On Facebook, the cover photo sits at the 

top of your company profile page and rests 

behind your logo as a backdrop. The cover 

photo can be a flexible space that lends 

itself to creativity and frequent changes. 

Because of the larger size, brands have more 

real estate to work with. Your cover photo 

could include brand messaging, campaign 

promotions, product images, and more—the 

options are truly endless. 
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Facebook  
Cover Photos 



LEXUS 
PRODUCT PROMOTION

Lexus uses its Facebook cover photo to promote the newly redesigned IS 

model car. The image may be simple, but it speaks volumes. The fashionable 

car, which features sleek, sophisticated lines, seamlessly melts into the rest 

of the monotone image, making it clear that style is what matters. This cover 

photo is without a doubt, an eye-catching way to showcase a product and 

attract followers on Facebook.

FACEBOOK COVER

PHOTOS

7



CHANEL 
THE ULTIMATE CURATION

As a follower of Chanel, you likely have certain expectations 

about the look and feel of the brand. In its photo collection, 

Chanel does a fantastic job of sticking to brand guidelines  

and giving followers exactly what they want. This example 

shows a variety of Chanel images posted over the course of 

a few weeks. Notice how the photos build on each other, 

keeping the classic Chanel palette of black and white with  

a pop of color. The images below are sleek, sophisticated,  

and beg to be shared. 

Posting photos on Facebook gives you a 

chance to add brand personality to your page. 

Photos also provide your followers with an 

easy-to-share medium that is branded in a 

subtle way. Take time to think about and  

curate your photo collection, particularly if  

you are a retail brand.

Facebook Photos
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NATIONAL 
GEOGRAPHIC
EDITORIAL IMAGERY

National Geographic is known for its 

beautiful and editorial photography 

and has created a parallel experience 

on its Facebook page. Here, the 

photo stream is filled with provocative 

and shareable images, which sync 

effortlessly with the brand. 

FACEBOOK      PHOTOS
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FITBIT 
REFER-A-FRIEND

Fitbit uses Facebook Apps to create a landing page for its 

refer-a-friend campaign. This is an easy way to tell followers 

about the promotion without making them leave the 

Facebook interface. The promotional landing page not only 

highlights the program, but also provides a link to learn more, 

shows images of the products, and includes the program 

rules and regulations. This is a simple and engaging way to 

inform your audience. 

Facebook Apps are accessible on the left-hand 

side of your profile and directly underneath 

your cover photo. Utilizing Facebook Apps is 

a great way to promote a new contest, offer a 

content download, or show your followers a 

video. The best brands are constantly changing 

their Apps tabs, either on a seasonal basis or to 

promote a new campaign. 

Facebook Apps 
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HBO
GAME OF THRONES SEASONAL GAME

HBO masterfully executes timely and fun 

marketing through social media. For this 

year’s “Game of Thrones” premiere, HBO 

used its Facebook App tab to create a fun 

and engaging game to promote the show. 

The network created a landing page that 

equips followers with simple instructions 

for ‘creating their house’ (mimicking the 

show) and provides a link for users. It also 

encourages followers to share their houses 

on every social channel, which is another 

clever tactic and win for HBO. 

FACEBOOK      APPS
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Twitter
Twitter is a virtual water cooler where the 

world’s news breaks and people gather to 

discuss industry events, pop-culture, and 

daily musings. Twitter has become the 

optimal network for thought leadership 

and branding. It has also become a space 

where both corporate and personal 

brands can develop ongoing relationships 

with followers. 

But Twitter can be noisy. Use your feed 

to promote fun, educational, and, most 

importantly, valuable content. Visuals  

are also becoming critical on Twitter as  

a way to differentiate tweets on the same 

topic. So, make sure you are regularly 

including engaging and colorful pictures 

with your tweets. 
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HBO 
ACT-NOW TWEETS

HBO is a master of the act-now tweet. Because Twitter feeds 

move so fast, act-now tweets, which include an immediate 

call-to-action, can be effective. In this example, HBO is 

promoting a movie, A Million Ways to Die in the West, that 

starts ‘now’ in real-time. The tweet tags the Twitter handles 

of the film’s main actors and uses the hashtag #HBO. It also 

includes a still image from the movie and says “Starts Now” so 

followers know exactly what to do. 

Because Twitter is so fast-paced, it’s important 

that you post on a regular basis, or else 

your tweets will get pushed down on your 

followers’ feeds by more recent tweets from 

other people. Overall, your tweets should 

contain a mix of content that ranges from 

educational to entertaining. 

Be sure to include relevant and trending 

hashtags and take advantage of the ability  

to use imagery. 

Twitter Tweets 
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HBO @HBO • Mar 21

A Million Ways to Die in the West starring 
@CharlizeAfrica @ActuallyNPH and  
@SethMacFarlane starts now on #HBO.



TWITTER TWEETS
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UBER
MINI INFOGRAPHICS

A great way to get someone’s attention 

on social media is to take your copy, 

stats, or message and turn it into 

an image. In this tweet, Uber wants 

its audience to know that they can 

feel safe while using Uber’s ride 

service. The tweet not only lists the 

precautions, but it also illustrates each 

precaution, which makes the content 

more relatable and entices followers to 

share the tweet with others.

Uber @Uber • Mar 26

Requesting a ride with Uber means:
    Safe pickups
    Nobody’s a stranger
    Disguised phone numbers



UDI’S 
SEASONAL IMAGERY

Your social pages are the perfect place to showcase 

seasonal imagery that promotes your products and 

services. Udi’s Twitter header uses a customized image 

to promote spring. It features images of the company’s 

gluten-free products in a fitting and fun way—

accompanied by mimosas, of course! Everyone loves 

brunch and mimosas in the spring! 

Your header is the background image that sits 

behind your profile photo. Most images are  

re-sized to fit the dimensions, but Twitter also 

offers the image parameters on its website. 

This is an opportunity for you to be creative 

and share an image that expresses your brand, 

campaign, or other imagery.

15

Twitter Headers



TWITTER HEADERS

BIRCHBOX
PRODUCTS IN ACTION

Birchbox uses its Twitter header to show its products in action.  

The image on the left shows some beauty products as they may  

appear on a customer’s dresser. On the right, the image shows a 

customer carrying the Birchbox package along with her cell phone, 

wallet, and books, making Birchbox look like a seamless part of her 

everyday life. By showcasing your products in a natural, fluid way,  

your audience can picture themselves as a customer.
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GAP 
GETTING PERSONAL

Gap does a great job at getting personal in their Promoted 

Tweet to advertise their new spring dresses. The imagery shows 

the often dreaded task of walking your dog in the rain but 

manages to add an element of fun—the idea (and subtle call-to-

action) of shopping for cute spring dresses. This tweet especially 

resonates with the audience because it was posted  

in April, a typically rainy month.

Promoted Tweets, a form of Twitter paid 

advertisements, can be used for generating 

new contacts and engaging your social 

community. Promoted Tweets are targeted to 

a specified audience and sit at the very top of 

a Twitter user’s feed. For Promoted Tweets you 

are charged on a cost-per-click basis, which 

Twitter calls cost-per-engagement. Since you 

are paying for your promoted tweets, it is 

even more important that you pay attention to 

messaging, imagery, and your call-to-action.

Twitter 
Promoted Tweets
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Gap @Gap • Apr 3

Even when it rains, you still have to walk  
the dog. Our spring dresses make it fun.
#Styldby gap.us/SprBD



SWEETARTS
TWEETS IN MOTION

SweeTARTS takes a unique spin on 

Promoted Tweets by featuring a short 

message, a customized hashtag, and 

a brief animated and fun video that 

promotes their new candy, SweeTARTS 

Ropes. Using multi-media instead of just 

a static image can help your tweet stand 

out and drive engagement. The candy 

retailer has also created its own customer 

hashtag,#GetRopedIn, which helps to 

increase the visibility of the campaign. 

TWITTER PROMOTED

TWEETS
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Pinterest is a visual scrapbook aka pinboard that allows users to share and organize 

visual imagery. A user can pin anything from around the web and users can re-pin 

these images. Playing into the inherent visual nature of today’s consumers, Pinterest 

is the ideal place to promote imagery that complements your products and brand. 

For businesses, Pinterest can be a way to curate visual content like product images, 

infographics, photographs, and more. 

Pinterest



Pinterest Pages

FOOD NETWORK 
CONSISTENCY IS KEY

Food Network’s Pinterest page offers 

a full variety of recipes to catch the 

reader’s eye. The Network categorizes 

its recipes under catchy titles like “Better 

with Bacon”, “Put an Egg on It”, and 

“Let’s Get Seasonal: Fall”. The brand also 

makes sure that its Pinterest page has a 

high level of consistency—it knows what 

its audience is looking for (recipes)  

and it delivers on that promise. 

20

Pinterest pages are your brand’s homepage  

on Pinterest. This is where a consumer lands 

when they search for your brand, so make  

sure that your page is well-curated and 

cohesive. Focus on the types of imagery 

you think will capture the attention of your 

audience and prompt them to follow your  

page and re-pin your images. 



BARKPOST
HUMOR IS KING

Everyone loves cute dogs, so BarkPost already has the upper hand here! You can’t go wrong with topics like 

“Dog Humor”, “Dog Memes”, and “Puppy Love”. The page description also draws a viewer’s attention and 

showcases the brand in a funny, conversational way—“No pawrents, no rules. Poop where you want”. The key 

take-away here is that marketers shouldn’t be afraid to use humor on social media. Audiences are craving it.

PINTEREST PAGES
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CAKE BOSS 
OUTRAGEOUS IMAGES

TLC has separate Pinterest boards for all of 

its shows. But its board for Cake Boss is one 

of the most popular, and it is not hard to see 

why! It is filled with enticing photographs of 

each cake masterpiece, and TLC has done a 

great job with the related descriptions. Each 

Pin describes how the cake was made and 

includes the ingredients (which any amateur 

baker appreciates). Plus, TLC uses hashtags 

for easy searching. 

Pinterest boards are where you can really 

get creative. With Pinterest boards you can 

categorize your pins under key topics or 

themes. Then, your followers can pick and 

choose which boards to follow. The keys 

to fantastic Pinterest boards are compelling 

imagery and keyword-rich descriptions.

Pinterest Boards
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BEN & jERRY’S
BRAND THEMES

We are huge fans of what Ben & Jerry’s has done with its Pinterest boards. The ice cream maker has 

taken company themes and messaging, like “peace, love, and ice cream”, and created themed boards on 

each message. The Love board in particular features a wide variety of love-related photos and messaging, 

including the popular “I am in a love triangle with Ben & Jerry”.

PINTEREST BOARDS
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LinkedIn has experienced explosive 

growth in recent years by adding 

capabilities that entice marketers 

from every industry and connect 

them with a multitude of audiences. 

LinkedIn has expanded its solution 

beyond a hiring and networking 

platform to include robust company 

pages, a highly targeted advertising 

solution, and a publishing platform. 

With these additions, LinkedIn is now 

the way to reach an audience with a 

business mind-set. 

LinkedIn
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LUXOTTICA GROUP
FOLLOWER FOCUS 

Luxottica Group, a luxury eyewear company, is constantly 

changing its LinkedIn company page to reflect the brand themes 

and messages it wants to deliver to followers. In this iteration of 

the company page, Luxottica has created a fun header image. 

It says “We Couldn’t Believe Our Eyes” and thanks its 100,000 

followers on LinkedIn. In the description, it includes both the 

company messaging and the mission. Including your customers 

in your social marketing is always a win.

Your company profile page is where a user 

lands when she searches for you or clicks on 

your logo from a user’s profile. Because this is 

the primary branded landing page on LinkedIn, 

it’s important to make sure that you carefully 

think through the images and messages you 

choose to represent your brand. 

25

LinkedIn 
Company Pages



COACH
EDITORIAL IMAGERY

Coach uses its LinkedIn profile 

page as a place to showcase its 

product using editorial imagery. 

Coach treats its LinkedIn page like 

it would any other social network 

and it maintains its branding, despite 

the fact that LinkedIn is more of a 

professional network. Additionally, 

in the company description, it tells 

a compelling, well-articulated, 

story, which is key to capturing an 

individual’s attention on LinkedIn. 

LINKEDIN COMPANY

PAGES
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On your company page you have the ability 

to share posts. Regularly posting on LinkedIn 

is critical to building a solid base of followers 

and fueling your paid advertising efforts. These 

posts can be comprised of text, images, links, 

non-native video, and slide decks. 

Because LinkedIn is a professional network,  

your content mix should fit this tone.

LinkedIn Posts

DELL 
RELEVANCY IS CRITICAL

Dell knows its audience, and it knows that its audience on 

LinkedIn will mostly be composed of business professionals. And 

everyone knows that a quality computer monitor is critical for 

productivity at work. Dell uses its LinkedIn post to showcase its 

new monitor, while using clever and compelling language that 

speaks to the pain of staring at a computer for hours. 

Dell It feels so much better working with a great monitor. If you have to  
stare at a screen for hours, your eyes will appreciate the Dell 24 monitor 
http://dell.to/1yRYNKo, the newest member of our award-winning portfolio.
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KELLOGG COMPANY
SHOWCASE CULTURE

LinkedIn is also ideal for showcasing company culture, 

especially since LinkedIn is now a central place for 

recruiting new talent. In this LinkedIn post, Kellogg calls 

attention to its company culture and workplace as it 

showcases special snacks that have been made available 

for National Tortilla Chip Day. Yum!

LINKEDIN POSTS
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Kellogg Company Our employees are excited about #AirDipping  
with @Pringles for #NationalTortillaChipDay checkout their moves: 
http://lnkd.in/eNSVfaD



Instagram is a powerful social network 

where photos are king. Instagram is a 

platform where users and brands can 

unite and connect through imagery that 

appeals to the emotions and creates a 

sense of intimacy. By opening the closed 

curtain and revealing the personal and 

creative side of your company, consumers 

have an easier time relating to your brand 

and messages via photos—without you 

invading their inbox. Instagram provides 

a seamless user experience between 

personal and branded imagery. 

Instagram
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BARKPOST 
CROWD-SOURCED CONTENT

BarkPost posts amazing Instagram images. I mean, who 

doesn’t want to follow and interact with a multitude of 

#dogofinstagram? This post features a super cute French 

bulldog puppy with the description “Hater’s can’t see me”. 

What’s even better? This image was taken from one of 

their follower’s accounts! It is not only engaged with its 

community, but it is also utilizing crowd-sourced content. 

Instagram posts are the bread and butter of the 

platform. The main content of your Instagram 

post is an image—something that conveys your 

brand, message, and company culture. The 

possibilities are truly endless! Your posts should 

also include a quick explanation of the image and 

a multitude of hashtags so that users can find you!

To successfully utilize Instagram, be sure to 

post regularly and thoughtfully in order to 

make the biggest splash. Instagram also offers 

an advertising option where you can target 

relevant users through the Instagram feed. 

Instagram Posts 
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PLAY DOH
CUSTOMIzED IMAGES

Due to the nature of the product, Playdoh can get super creative 

with its Instagram posts. In this example, it has used the product 

to create a seasonal post to commemorate the opening day of 

baseball season. The post is fun and uses a variety of hashtags  

so numerous people can find the post and follow the account. 

INSTAGRAM POSTS
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